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New approach to filing

@ From Page 19

He said FileSphere took a multi-
dimensional approach to classifying,
storing and retrieving files, which was
more closely aligned with the way the
human brain worked.

“A human brain has associative
functions,” he said. “For example, it
associates the name of a person with how
they look, where they live, the tone of their
voice and, if we want to find that
information in our brain, we don’t have to
remember where in our brains it is stored.

“We think of one of those elements and
our brain finds any other information we
want about them.

“This system works the same way - you
throw all your documents at it and it self-

classifies information so younever have to

remember where you stored a file, just
what you are looking for.”

Boutorabi has a very successful track
record since he set up Creative Digital
Technology on the peninsula 12 yvears ago.
It now has three companies under its
umbrella, with the newest, FileSphere,
sitting alongside GPayments, a developer
of Internet banking, security and
authentication products used by
companies like Visa International,
MasterCard International and JCB of
Japan.

The original entity, CDT, is the division
which provides services and custom
software development for large
organisations - it developed the Sydney
Opera House's online ticketing system and
the Federal Court's electronic filing
system.

But Boutorabi said nothing had excited *
him as much as FileSphere. *“This is
absolutely the most exciting and best
software we have been able to produce to
date,” he said. “It is a really good quality
product, it is extremely innovative, it
saves time and money and it is not just

SUCCESSFUL RECORD: Bahram Boutorabi, who describes FileSphere as revolutionary

5 per cent better than something else, it is
radically improving what we're doing.”
He said the first release of the product
was the FileSphere Professional version
for the small and medium-sized enterprise
level of the market and there would also be
a personal home version coming out. But
the big target was the top end, enterprise-
level market and that version was now
completed and undergoing testing.
Boutorabi said his company could not
hope to capture the whole market for this
radical new approach to information
management, which others would no

doubt pick up, but it would do its best to

capitalise on its first-to-market advantage.

“We have the recognition of the largest
software development company in the
world - Microsoft - so with that
recognition and hopefully with their
support, we will be able to bring this
software to the market very quickly.”

He said Microsoft had planned to
incorporate a similar facility in its next
major Windows operating system release,
codenamed Longhorn - but not until 2006.

He said his company was considering a
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number of ways to achieve maximum
market penetration and could consider
selling its IP to Microsoft if such an offer
were ever made.

“Obwiously our aim is to make sure this
software is successful and really addresses
today’s problem of information
management in small business, medium
businesses and large enterprises and if
that means we need the help of someone
like Microsoft in one form or another, why
not?” he said.

“We are actively working to get this
software out there.”



